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November 1, 2014 
 
Mr. Dick Graham 
President of the Board 
Hastings Prescott Area Arts Council 
1629 Vermillion Street 
Hastings, MN  55033 
 
Dear Mr. Graham,  
 
Artspace Projects and Swan Research and Consulting are pleased to provide the Report of 
Findings for the 2014 Hastings, MN Study of Artists’ Space Needs and Preferences.  
 
The Report of Findings includes two discreet documents. The first is the Interpretation and 
Recommendations Summary prepared by Artspace Projects. It is based on the Technical 
Report prepared by Swan Research and Consulting. This section presents Artspace’s 
observations and interpretations of key Technical Report findings as they relate to the 
creation of a live/work, mixed-use arts facility in Hastings. 
 
The second is the Technical Report prepared by Swan Research and Consulting. It 
comprehensively details survey data related to those individuals who expressed an interest in 
affordable living and creative working spaces in Hastings. Together these documents 
describe the need for affordable live/work and creative space for artists in Hastings and may 
be used to conceptualize and plan for a future facility.  
 
Based upon these findings, Artspace recommends that HPAAC and the City of Hastings 
embark on next steps toward the creation of new space for the creative community including 
identifying viable funding sources, project concept refinement, and site identification and 
selection. 
 
We appreciate the opportunity to have worked with the Hastings Prescott Area Arts Council 
and the City of Hastings. Artspace Projects welcomes an opportunity to assist local efforts to 
move the vision for new, affordable, creative space forward into the next phase. 
 
 
Sincerely, 

      
Artspace Projects, Inc.    Swan Research and Consulting  
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Interpretation and Recommendations 
Summary 

 
Hastings, MN 

 
Prepared by: 

 

 
 

Based on the Technical Report of Artists’  
Space Needs and Preferences 

 prepared by 
 

 
 
 
The space needs and preferences survey made available to artists in Hastings and the surrounding 
region uncovered a need for and interest in affordable live/work and other creative spaces in 
Hastings. All of the supporting and detailed information is provided in the Technical Report. 
Recommendations based on findings are explored in the summary below. These documents 
together offer the Hastings Prescott Area Arts Council and the City of Hastings ample 
information to embark on the development of new, affordable space for the creative community 
in Hastings.  
 
SURVEY OF ARTISTS’ SPACE NEEDS & PREFERENCES  
 
DEMAND FOR AFFORDABLE LIVE/WORK AND STUDIO/WORK SPACE 
 
The Technical Report states that 328 individuals completed the Survey of Artists’ Space Needs 
and Preferences of which 111 are interested in relocating to an affordable artists’ live/work 
community in Hastings. In our experience, the threshold for market strength insists on a 
threefold redundancy, meaning that we recommend identifying at least three interested artists or 
respondents for each live/work space created. This formula takes into account that not every 
individual interested today will decide to relocate at the time the project is complete and that in 
some cases, there may be multiple respondents from a single household, when ultimately that 
household may choose to remain intact upon relocation.  
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Ultimately a project developer may set the final unit count higher or lower than the formula 
derived maximum in order to ensure a feasible and appropriately sized project.  Factors that 
contribute to the final unit count include such things as funding source availability and related 
restrictions/priorities, site location and size, local community and leader preferences, income 
eligibility of artist households (if using public affordable housing resources), changes in the local 
market including the development of alternative new creative spaces, and student status. 
 
The 3:1 formula supports the creation of up to 37 new, affordable live/work units in Hastings.  
 
When calculating the demand for ongoing studio or creative work space rental, we use the 
number of artists interested only in studio or creative work space and not those who also 
expressed interest in live/work space. Thirty five (35) artist respondents are interested only in the 
ongoing studio or creative work space option (see Figure 1 of the Technical Report).  
 
Should a new creative live/work project offering the maximum number of live/work units come 
on line, we recommend creating no more than 12 additional individual studio/creative work 
spaces.  
 
This is again, based on our 3:1 formula. Market demand at this level is only one factor in what is 
a complex real estate development puzzle. More information about factors that influence the 
final number and types of spaces can be found below. 
 
STUDIO/WORK SPACE: AFFORDABILITY AND SIZE 
 
The Technical Report gives a full picture of the types of spaces and amenities (Table 29) and 
features (Table 28) preferred by artists interested in ongoing studio/work space rental (whether 
also interested in living space or not). Table 27 describes the artists’ requirements for ongoing 
studio/creative work space square footage which can be compared to what artists are able to pay 
for that space (Table 30) if rented separately from housing. Fifty-seven percent (57%) of the 
artists need small or modestly sized spaces of up to 350 square feet (21% of those need less than 
200sf) and it is clear that affordability is important to these artists, as many (38%) could only pay 
up to $150 a month for their space (not relative to size) and 28% could only pay between $151 
and $250 a month. While there are a few artists who indicate an ability to pay more, we 
recommend that new artist studio spaces be priced toward the lower end of what artists can pay 
(below $150 and $250 a month). Spaces could be sized primarily as 350sf or less and be 
marketable to many of the interested artists, which may help to make these lower rental rates 
more feasible. If larger or more expensive spaces are planned, we recommend preleasing and/or 
designing in such a way that the space could be split into smaller spaces in the future if the 
demand decreases.  
 
It is important to note that very few artists interested in studio space currently have studio space 
that they rent or own outside of their homes (Table 26). This makes it difficult to determine the 
capacity interested artists have for long-term rental commitments. And is another reason to keep 
new studio space rental rates low, so that they are well within financial reach of new renters. 
 
Setting aside for the moment the creation of studio-only space, many of these artists who are also 
interested in relocation would find their creative work space needs well satisfied by a live/work 
project in the model of an Artspace project. Artspace provides at least 150 square feet more 
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space in its live/work units than a traditional apartment typically offers, and supplements this 
with flexible floor plans and high ceilings to accommodate a variety of art forms and creative 
work. Many of the artists interested in live/work space will find this sufficient for their 
studio/work needs in terms of both size of space and certainly cost. In all cases, a project that 
brings new studio/work space to Hastings should incorporate design features and shard spaces in 
keeping with respondent’s top preferences noted in the Technical Report.  
 
If studio spaces are created and rented separately from housing, the emphasis should be on 
spaces that are 350 square feet or less and priced below $250.00 and $150.00 per month. All new 
studio/work space projects should incorporate the features and amenities of most importance to 
the survey respondents. 
 
It would be reasonable to consider up to 3,300 square feet of studio/work-only space in addition 
to live/work space in Hastings. This would accommodate up to six 200sf spaces and six 350sf 
spaces, or some other configuration of larger and/or smaller spaces. 
 
PREFERRED STUDIO/WORK SPACE FEATURES, SHARED WORK SPACES AND 
AMENITIES  
 
Tables 10 and 11 of the Technical Report provides information about types of features and 
shared spaces and amenities preferred by those interested in live/work space.  Tables 28 and 29 
offer information about preferred studio/work space features and types of shared spaces and 
amenities preferred by those interested in ongoing studio rental.  Table 33 provides similar 
information for those interested in occasional studio space rental. In order for new space to be 
marketable to these individual artists who may relocate, rent ongoing studio/work space or 
occasional studio space in a new facility, the top ranking feature and amenity preferences should 
be accommodated within the design and program. 
 
 
 
SHARED SPACES AND AMENITIES 
When cost and space availability limit the number and type of shared spaces a project can feasibly 
include, it is advisable to target as a priority those spaces that will serve the most.  To determine 
this we look across respondent subsets to view overlapping preferences (assuming that a building 
will provide primary space for each of the subsets – those interested in live/work, studio, and/or 
occasional space). For instance, artists interested in live/work, ongoing studio and occasional 
studio space all prefer a shared general-purpose studio space, classroom/teaching space and a 
gallery/exhibition space, leading us to recommend their inclusion in the project. Access to a 
business center was also of notable importance to those who are interested in studio/workspace 
rentals and live/work space. If a multi-use facility is created, it would benefit the artists to have 
an equipped space to meet their business support needs. Consideration could also be given to a 
commercial tenant offering business center services that would be available to the public, but 
offered at a discounted rate to building residents and tenants.  
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WORKSPACE FEATURES 
The most popular preferred workspace features among artists interested in live/work and those 
interested in ongoing studio/work space are listed in Tables 10 and 28 of the Technical Report. 
There is significant overlap in preferences for space features between both the live/work and 
studio rental interested artist subsets. Most of the work space features that appeal to both subsets 
are relatively simple to incorporate into a project, and frankly will be what sets the facility apart as 
designed for the unique needs of artists and their families, rather than the general population. 
These include: Internet access (wired for high-speed Internet/Ethernet jack), natural light and 
high ceilings (over 10 feet). 
 
Both artist subsets also expressed great interest in having soundproof spaces. While it would be 
cost prohibitive to soundproof every studio/work space (particularly those incorporated into 
live/work spaces), sound attenuation measures could be designed into the project. Shared 
soundproof studios or soundproofing portions of a space (like a large closet for recording or 
music practice) could be considered. Music was among the most frequently selected arts 
disciplines practiced by these artists across subsets and this interest in soundproofing may be a 
reflection of this. We highly recommend that a future project address this need for soundproof 
work options. 
 
LIVE/WORK UNIT COMPOSITION 
 
Not surprisingly, the number of bedrooms required by households interested in live/work space 
trend toward one- and two-bedroom units (see Table 13 of the Technical Report). This is in 
keeping with what we often see nationally. Twenty-seven percent of the interested artists have 
one or more children residing at home (Table 20), many of which are likely among those 
interested in two and three bedroom live/work spaces. If a project were to be funded with 
affordable housing programs that prioritize projects that provide space for families, this market 
finding is good news.   
 
Twenty-six percent of interested artists reside in households with three or more adults and 
twenty-seven percent do not rent/lease or own their homes (Table 21). Only a small percentage 
(15%) of interested respondents are full time students (Table 7). It is reasonable to assume that 
some of these artists who report living in households with three or more adults include artists 
who are living with other family members rather than, as an example, student housing. These 
artists may have a great deal of flexibility with relocation compared with those who own homes 
or have lease obligations.  
 
Interestingly but not unusual are those artist households comprised of four or more members, 
who need only a studio or one bedroom live/work space (Table 13). Likely some of these artists 
reside in roommate situations. While we expect household compositions of this nature to change 
over time, effecting the number of bedrooms they need and household income, the number is 
still relatively low for this respondent group, and not great enough to cause us to re-evaluate the 
maximum number of recommended live/works spaces.  
 
When making a final decision about the composition of units in a project (and it’s implications 
on feasibility), consideration will be given to things beyond just the market study findings 
including: funding program priorities (including the Low Income Housing Tax Credit), operating 
budget assumptions, and what the site or existing building can accommodate. When calculating 
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unit composition based on the results of the market study only (a good place to start), a three-
fold redundancy method can be employed (see Table 13 of the Technical Report). This approach 
results in a maximum of 4 efficiency/studio units, 10 one-bedroom units, 17 two-bedroom units, 
and 6 three or more-bedroom units.  
 
HOUSING AFFORDABILITY 
 
As seen in Table 8, 56% or 62 of the interested respondents reside in households that would 
currently qualify for housing units set aside for those at or below 60% of area median income 
(AMI). For a project funded with affordable housing programs such as the Low Income Housing 
Tax Credit, knowing household income is critical. Households that have an annual income above 
60% of AMI would not qualify for these subsidized units. It is not unusual to have 44% of the 
entire interested pool of artists not qualify and is one reason why we employ the three-to-one 
redundancy when recommending a limit on the number of new units to build. We know that not 
every interested household will qualify. Yet, while 44% is not uncommon, we do want to 
consider the total number of interested artists and how many units are supported as part of the 
overall analysis. Thirty-seven units are on the low end of the number of units that would be 
feasible using the affordable housing tax credit. The smaller the project, the higher the cost per 
unit because there are fewer units to spread fixed, soft costs among. If a developer would like a 
little more cushion to ensure all the units will lease to income qualifying artists, the total unit 
count could be lowered to 30 units, but additional feasibility work would need to be done to see 
if this count would pencil out. Whereas, if the overall market interest were higher, supporting for 
instance 60 units (120 interested artists) the developer could easily create greater cushion by 
reducing the unit count to say 40 or 50 units and still having a feasible project. We provide this 
information to explain why financial modeling as a next step, is important for a project of this 
size if considering public funding sources to subsidize rents. A project is not limited to these 
sources and could include both affordable and market rate units, using traditional financing and 
other smaller sources of public subsidy to introduce affordable units. The study findings certainly 
support a mix of income ranges.  
 
The 2014 HUD published unit rental rates in Dakota County; (Minneapolis-St. Paul-
Bloomington MN-WI) for those qualifying between 30% of AMI and 60% of AMI have one-
bedrooms renting as low as $466 and as high as $933 per month, two-bedrooms ranging between 
$560 and $1120 per month, and three-bedrooms ranging between $646 and $1293 per month. 
There are some artists who indicate they would not be able to afford even the lowest rents in the 
bedroom sizes they prefer, particularly among those interested in one and three-bedroom units 
(see Table 17), but the majority of artists will find these rents within the spectrum of what they 
can afford. Some, who state an ability to pay more than the highest allowable rents under HUD, 
would find these rents very affordable, however it is likely that some of these artists are among 
those whose household incomes would put them out of contention for subsidized housing all 
together. It is important to keep in mind as well, that the maximum HUD rates are just that, 
maximum.  A developer/owner could set rents lower as long as their operating budget balanced. 
Additionally, units funded with LIHTC subsidies, also use HUD set “utility allowances” for each 
unit based on bedroom count, where residents are paying their own utility bills. The maximum 
rents would be lowered by the published amount so that tenants are not overly burdened by base 
rent plus utilities. Overall these interested artists are great candidates for 30% - 60% AMI rents.  
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Table 22 of the Technical Report contains information about what artists are currently paying for 
housing. In general artists are paying similar amounts now for housing as what they say they 
could pay for new live/work space. This consistency is an important indicator of ability to pay. 
 
 
OTHER CONSIDERATIONS AND THOUGHTS 
 
 

• Table 16 of the Technical Report reveals how providing robust Internet service would 
enhance artist resident creative work and education, including teaching. The development 
team should explore options with funders and providers to bring enhanced technology to 
the project. 

 
• 91 respondents to the artist survey are interested in volunteering to help with the project, 

regardless of their interest in space (Page 32). To the extent that respondents provided 
contact information for this purpose, they should be contacted during follow up phases 
and engaged in the process. 

 
• Abundant parking is important to those interested in live/work space (Table 14). The site 

selection and project design should address this need. At the same time many of the artist 
residents would use alternative modes of transportation including Transit Link, 
carpooling, car and bike-sharing  (Table 15). A new project should be located in close 
proximity to public transportation and incorporate programs that make shared 
transportation an option. It is possible that a multi-module approach to the project could 
lessen the residents’ reliance on personal automobiles and in turn lessen the overall 
parking need. 

 
• Based on the ages reported by these interested artists (Table 4) the project is well 

positioned to have multi-generational residents.  
 

• A project in Hastings will help to retain artists who currently live in the City and bring 
new artist residents who have never lived in the River Valley Area, to Hastings (Table 1). 
 

• The artists interested in live/work space are open to various arrangements from rental to 
rent-to-buy, to condominium ownership (Table 12). A developer of new space could 
consider a mix of models and explore options to bring ownership opportunities to these 
interested artists. Note that an affordable tax credit funded project would be rental.  
 

• Fifteen percent of the artists interested in live/work space are full-time students. While 
not a large percentage, if using the affordable housing tax credit as a funding source, 
households comprised of 100% full-time students, with few exceptions, are not eligible. 
The number is not high enough to warrant concern. Most of these students would likely 
have graduated by the time the project is complete, but it is something to keep in mind 
during ongoing project outreach and marketing.  
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• The survey asked all respondents about interest in fee-based programs and services 
(Table 35). The Hastings Prescott Area Arts Council or other service providers in the 
community may want to explore how some of these most frequently selected programs 
might be made available to future tenants and residents of the project as well as the 
general community. Much interest was expressed.  

 
 
CONCLUSION 
 
The Arts Market Study revealed a need and interest in a variety of spaces serving artists in 
Hastings. There is a market for a small live/work project that provides support and shared spaces 
and artist friendly features. A new live/work project could also incorporate some studio/work-
only spaces into the program. A new project of this nature would serve both local artists and 
draw others to the area for the opportunity to be a part of this unique arts community. 
 
We recommend that the information contained in this report be used as an informative tool for 
any next phase of space development. Site investigation, concept refinement and financial 
modeling are key next steps for a project in Hastings.  
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Introduction 

 
 
The Hastings Prescott Area Arts Council (HPAAC) and the City of Hastings partnered with 
Artspace Projects, the nation’s leading non-profit real estate developer for the arts, to 
conduct a study of the space needs of artists and creatively involved individuals living and 
working in Hastings and the surrounding River Valley area. The results of the study will 
assist in the development of affordable new space where artists of all disciplines may live, 
work, and create in the City of Hastings. This study is the second step in a feasibility process 
that began in June 2013 when Artspace was engaged to assess the potential for an artist 
live/work creative facility to be developed in Hastings.  
 
Data for the study was collected through a survey of artists and creative individuals located 
in Hastings and the surrounding River Valley, the St. Croix Valley, and the Twin Cities area. 
Individuals representing a wide range of arts, cultural and creative industries were invited to 
participate. Specific information regarding the survey methodology is provided in Appendix 
A.   
 
Artspace Projects, Inc. and Swan Research and Consulting designed the survey with the 
following objectives: 

  
! Quantify the demand for artist live/work space, ongoing studio and creative work 

space rental, and the occasional rental of space for arts and creative work in 
Hastings. 

 
! Articulate specific design elements, types of space and building features that artists 

and creative individuals prefer or require. 
 

! Describe the artists and creatively involved individuals; their arts and creative activities, 
current living and working arrangements, and their ability to pay for new live/work 
space and rental of creative space. 

 
This report is a summary of the data obtained from those who completed the survey, 
particularly those artists and creative individuals who indicated a potential interest in 
live/work space and/or studio or creative work space. Current residence data for these 
interested survey respondents is located in Appendix B.   
 
 
 
 
 
 

  



Survey of Artists – Hastings 

- 2 - 

Executive Summary 
 
 
328 respondents completed the Hastings Survey of Artists’ Space Needs and Preferences. 
The respondents indicated need for several kinds of living and working space. 

 
111 of the survey respondents (34%) expressed interest in relocating to the proposed 
affordable live/work community in Hastings (these respondents will be referred to as the 
“interested artists” throughout this report).  Approximately one-third of the interested artists 
(35%) currently reside in Hastings, while 35% have never lived in the city or in other parts of 
the River Valley area but may be drawn to this distinctive opportunity to live and work near 
other artists and creative individuals.   

 
68 of the survey respondents (21%) expressed interest in renting studio or creative work 
space, specifically 
designed for artists 
and creative 
individuals, on an 
ongoing basis in 
Hastings (Figure 1). 
35 of these 
respondents are 
interested only in 
renting studio or 
creative work space 
on an ongoing basis, 
while 33 also 
expressed interest in 
live/work space (It is 
likely that the 33 
respondents 
interested in both 
live/work space and ongoing studio or creative space rental would choose either 
studio/creative space rental or live/work space, but not both). 
 
87 of the survey respondents (27%) expressed interest in renting studio or creative work 
space on an occasional basis in Hastings.  The majority of these survey respondents (60) 
are only  interested in renting studio space on an occasional basis, while 17 also expressed 
interest in live/work space and/or ongoing studio or creative work space rental.  (For the 17 
artists interested in both occasional and  other space, it is reasonable to assume that they may 
choose occasional studio or creative space rental as wel l  as  ongoing studio or creative work 
space rental or relocation to live/work space in Hastings). 
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Artists Interested in Relocating to Live/Work Space (111): 
 
" The interested artists participate in a wide range of arts, cultural and 

creative industries. The most common are painting/drawing, music, 
photography, and writing/literary arts. 

 
" Many (39%) are 30 years of age or younger. One-third are between the 

ages of 41 and 60 and 12% are over sixty years of age. 
 
" Two-thirds of the interested artists are female.  
 
" 32% of the interested artists have completed some college course work 

or obtained a 2-year degree. Over half (58%) have at least a Bachelor’s 
degree, and 19% have obtained a post-graduate degree.  15% of the 
interested artists are currently full-time students. 

 
" 90% of the interested artists are White/Caucasian, 3% are Asian/Pacific 

Islander and 4% describe themselves as multiracial/multiethnic. 
 

" 30% of the interested artists reside as single adults.  The majority (73%) 
currently do not have children in the home.  

 
" Approximately one-quarter (26%) of the interested artists have 

household incomes of $20,000 or less per year. 56% report annual 
household incomes that fall at or below 60% of the area median income 
for household size (HUD FY2014 Dakota County; Minneapolis-St. Paul-
Bloomington, MN-WI MSA). 23% have annual household incomes 
greater than $75,000.  Over half of the interested artists (55%) earn less 
than 10% of their income from their art or creative work, while 19% earn 
more than half of their income from their art or creative work. 

 
" With respect to rental and ownership arrangements, 82% of the 

interested artists would accept a traditional rental arrangement, and 85% 
indicated an interest in renting space with the option to buy it later. 60% 
selected owning a condominium as an acceptable option.  

 
" The interested artists require living spaces of varied sizes.  The majority 

(73%) require one or two bedroom units, while 16% would require three 
bedrooms or more in their residence. 

 
" Adequate parking is also important, as nearly all residents (96%) require 

at least one parking space. 45% would require two or more spaces with 
their unit. 

 
" The interested artists identify Internet access as the most important 

design feature in their studio or creative work space. Other important 
features are natural light, soundproofing, additional storage, and high 
ceilings. 
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" With respect to the types of space and amenities that might be shared 
with other artists in the facility, a business center was identified as 
desirable by 31% of the interested artists.  Other preferred spaces and 
amenities include classrooms/teaching space, gallery/exhibition space, 
and general-purpose studio space. 

 

" Live/work units priced at $800 or less per month will be practicable for 
62% of the interested artists. 32% could afford between $900 and $1,200 
per month. 

 
 

Artists Interested in Ongoing Studio/Creative Work Space Rental (68): 
 

" 60% of the artists interested in renting studio or creative work space on 
an ongoing basis currently reside in Hastings or elsewhere in the River 
Valley area. 

 

" The most common arts, cultural and creative industries of those 
interested in renting ongoing studio or creative work space are painting/ 
drawing, music and photography. 

 

" Many of these interested artists (59%) currently do not have space they 
use specifically for their art or creative work. Over half (54%) use space 
within their home for their art or creative work, while 29% do not have 
the space they need for their art or creative activities. Only a small 
number (6%) rent or own studio or creative work space outside their 
home.  

 

" 57% of the artists interested in renting studio or creative work space on 
an ongoing basis need modest studio/work spaces of 350 square feet or 
less, while 22% want larger spaces of 351 - 650 square feet. 

 

" 38% of the artists interested in renting studio or creative work space on 
an ongoing basis could afford $150 or less per month for that space (paid 
in addition to costs for housing).  47% could pay $251 - $350 each 
month.  

 
 

Artists Interested in Occasional Studio/Creative Space Rental (87): 
 

" Two-thirds of the artists interested in renting studio or creative work 
space on an occasional basis currently reside in the City of Hastings or 
elsewhere in the River Valley area. 

 

" These artists represent a wide range of arts, cultural and creative 
industries. The most common are music and painting/drawing. 

 

" The types of space or amenities of greatest importance to artists 
interested in renting space or creative work space on an occasional basis 
are gallery/exhibition space, classrooms/teaching space, and general-
purpose studio space. 
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Summary of Survey Results – Artist Space Needs and Preferences 
 
 
The 328 respondents who completed the Survey of Artists’ Space Needs and Preferences 
were asked three key questions: 
 

" Would you re locate  to  an af fordable  art i s t s '  l ive/work community spec i f i ca l ly  
des igned for  art i s t s ,  creat ive  individuals  and the ir  famil i es  in the City o f  
Hast ings ,  MN? 

 
" Would you rent  s tudio or creat ive  work space ,  spec i f i ca l ly  des igned for  art i s t s  

and creat ive  individuals ,  on an ongoing basis  in the City o f  Hast ings?  
 

" Would you rent  s tudio or creat ive  work space on an occas ional  basis  in the City 
o f  Hast ings? 

 
The data in this report show the space needs and preferences, current living and work space 
arrangements, and descriptive information for the groups of artists and creative individuals 
who responded affirmatively to these questions. (Note: There is overlap among these groups 
– that is, a respondent could indicate interest in one, two or all three types of space.). 
Selected data is also provided for the entire survey sample. 
 
The largest number of respondents (34%) indicated interest in relocating to an affordable 
artists’ live/work community in Hastings, while 27% are interested in renting studio or 
creative work space on an occasional basis (Figure 2). Twenty-one percent (21%) percent are 
interested in renting studio or creative work space on an ongoing basis in Hastings. 
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Yes 
34% 

No 
66% 

Figure 3: Would you relocate to an affordable artists' 
 live/work community specifically designed for artists, creative 

individuals and their families in the City of  Hastings? 

 
RELOCATION TO A LIVE/WORK COMMUNITY:  INTERESTED ARTISTS 
 
 
One hundred eleven (111) of the survey respondents (34%) expressed an interest in 
relocating to the proposed live/work community in Hastings (Figure 3). 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Approximately one-third of the interested artists (35%) currently reside in Hastings, while 
35% have never lived in the city or in other parts of the River Valley area (Table 1). (Detailed 
current residence data is provided in Appendix B).   
 

Table 1:  Hastings/River Valley Residence 
 
Ever Lived in Hastings or Elsewhere in the River Valley Area 

“yes” responses 
        #           % 

No 39 35.1 

I currently live in the City of Hastings 39 35.1 

I currently live in the River Valley area (somewhere other than Hastings) 20 18.0 

Yes, I have lived in the City of Hastings or the River Valley area but do 

not live there currently 
13 11.7 

Total 111 *99.9 
    *Does not equal 100.0% due to rounding 
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The interested artists participate in a wide range of arts, cultural and creative industries 
(Table 2). The most common are painting/drawing, music, photography, and writing/literary 
arts. (Additional arts, cultural and creative industries identified by the interested artists are 
provided in Appendix C). 
 

Table 2:  Arts, Cultural and Creative Industries 

 
Arts, Cultural and Creative Industries * 

“yes” 
responses 

total 
responses 

# % # % 
Painting/Drawing 32 28.8 88 26.8 

Music (vocal/instrumental/recording/composition) 31 27.9 94 28.7 

Photography 20 18.0 55 16.8 

Writing/Literary arts 16 14.4 41 12.5 

Theater arts (acting, directing, production, etc.) 15 13.5 34 10.4 

Arts education/instruction 13 11.7 36 11.0 

Healing arts/Art therapies 10 9.0 18 5.5 

Mixed media 9 8.1 25 7.6 

Crafts/Fine crafts 8 7.2 36 11.0 

Digital arts (computer/multimedia/new media, etc.) 8 7.2 21 6.4 

Fiber/Textile arts/Fashion/Costume 

design/Quilting 
8 7.2 31 9.5 

Graphic arts/design 7 6.3 29 8.8 

Jewelry design/fabrication 7 6.3 15 4.6 

Sculpture 7 6.3 12 3.7 

Art gallery/Exhibition space/Curatorial 6 5.4 26 7.9 

Arts administration/Arts advocacy 6 5.4 19 5.8 

Ceramics 6 5.4 14 4.3 

Dance/Choreography 6 5.4 14 4.3 

Performance art 6 5.4 16 4.9 

Printmaking 6 5.4 14 4.3 
    *Respondents may have selected multiple industries; table includes options selected by at least 5% of interested artists. 
 
 

Two-thirds of the interested artists are female (Table 3).  
 

Table 3:  Gender 
 
Gender 

“yes” responses total responses 
          #        %            #        % 

Male 36 32.4 107 32.6 

Female 74 66.7 217 66.2 

Something else 1 0.9 2 0.6 

Prefer not to answer 0 0.0 2 0.6 

Total 111 100.0 328 100.0 
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Many (39%) of the interested artists are 30 years of age or younger (Table 4). One-third are 
between the ages of 41 and 60, and 12% are over 60. 

 

Table 4:  Age 
 
Age 

“yes” responses total responses 

#        % #        % 

20 years and younger 7 6.3 10 3.0 

21 – 30 years 36 32.4 75 22.9 

31 – 40 years 18 16.2 57 17.4 

41 – 50 years 17 15.3 50 15.2 

51 – 60 years 20 18.0 65 19.8 

61 – 70 years 12 10.8 56 17.1 

Over 70 years 1 0.9 15 4.6 

Total 111 *99.9 328 100.0 
    *Does not equal 100.0% due to rounding 

 
 
The large majority (90%) of the interested artists are White/Caucasian.  Four percent (4%) 
are multiracial/multiethnic, and 3% are Asian/Pacific Islander (Table 5).  
 

Table 5:  Ethnicity 
 

Ethnicity 

“yes” responses total responses 

# % # % 

Native American/American Indian 1   0.9 5 1.5 

Black/African American 1 0.9 3 0.9 

Hispanic/Latino 1 0.9 5 1.5 

Asian/Pacific Islander 3 2.7 3 0.9 

White/Caucasian 100 90.1 299 91.2 

Multiracial/Multiethnic 4 3.6 8 2.4 

Something else 1 0.9 2 0.6 

Prefer not to answer 0 0.0 3 0.9 

Total 111 100.0 328 *99.9 
 *Does not equal 100.0% due to rounding 
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Over half of the interested artists (58%) have at least a Bachelor’s degree, and one-third of 
these respondents have obtained a post-graduate degree (Table 6). Thirty-two percent (32%) 
of the interested artists have completed some college course work or obtained a 2-year 
degree. 
 

Table 6:  Education 
 “yes” responses total responses 
Highest Level of Education # % # % 

Some high school course work 2 1.8 5 1.5 

High School/GED 10 9.0 19 5.8 

Some college course work or 2-year degree 35 31.5 95 29.0 

Bachelor's degree 32 28.8 84 25.6 

Some post-graduate work 11 9.9 32 9.8 

Post-graduate degree 21 18.9 93 28.4 

Total 111 *99.9 328 *100.1 
   *Does not equal 100.0% due to rounding 
 
 
 
Fifteen (15%) of the interested artists are currently full-time students (Table 7).  
 

Table 7:  Student Status 
 “yes” responses total responses 
Full-time Student              #             %         #           % 

Yes 17 15.3 31 9.5 

No 94 84.7 297 90.5 

Total 111 100.0 328 100.0 
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Table 8 contains information regarding the annual household incomes of the interested 
artists by household size. The shaded area denotes the number of interested artists who fall 
at or below sixty percent of the median income for the region encompassing the city of 
Hastings. Fifty-six percent (56%) of the interested artists report annual household incomes 
that fall at or below 60% of the area median income for household size (HUD FY2014 
Dakota County; Minneapolis-St. Paul-Bloomington, MN-WI MSA). Approximately one-
quarter (26%) of the interested artists have household incomes of $20,000 or less per year.  
Twenty-three percent (23%) have annual household incomes greater than $75,000. 
 

Table 8:  Income by Household Size (# of Interested Artists)* 
 --------------------------------Household Size-------------------------------- 

Annual Household Income 1 2 3 4 5 or more Total 
       
Under $10,000 6 2 0 2 0 10 
$10,000 - $15,000 4 6 4 1 1 16 
$15,001 - $20,000 1 2 0 0 0 3 
$20,001 - $25,000 4 3 0 4 0 11 
$25,001 - $30,000 3 1 1 2 1 8 
$30,001 - $35,000 1 2 0 0 1 4 
$35,001 - $40,000 2 4 0 1 0 7 
$40,001 - $45,000 0 1 2 1 0 4 
$45,001 - $50,000 1 1 1 2 0 5 
$50,001 - $55,000 1 1 1 0 0 3 
$55,001 - $60,000 1 1 0 3 0 5 
$60,001 - $65,000 2 0 0 0 2 4 
$65,001 - $75,000 0 2 0 0 0 2 
$75,001 - $85,000 1 1 0 2 0 4 
$85,001 - $100,000 0 2 4 2 0 8 
Over $100,000 1 4 5 3 0 13 
Prefer Not to Answer 0 2 0 1 1 4 
Total 28 35 18 24 6 111 

  *Shaded area denotes incomes at or below 60% of the regional median income.  The FY2014 median income for a household of 4 is $82,900 
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Over half of the interested artists (55%) currently earn less than ten percent of their income 
from their art or creative work (Table 9).  Nineteen (19%) earn more than half of their 
income from their art or creative work.   
 

Table 9: Percentage of Income from Art or Creative Work 

 
% of Income from Art/Creative Work 

“yes” responses total responses 

          #      %         #       % 

Less than 10% 61 55.0 221 67.4 

10% - 25% 21 18.9 36 11.0 
26% - 50% 8 7.2 21 6.4 
51% - 75% 6 5.4 10 3.0 
76% - 100% 15 13.5 40 12.2 

Total 111 100.0 328 100.0 
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Relocation to a Live/Work Community:  Needs and Preferences for Live 
and Work Space 
 

  
The data provided in this section summarizes the interested artists’ responses to questions 
regarding their preferences and needs for new  live/work space. 
 
 

 
The interested artists were asked to select, from a list provided, the four design features that 
are most important for their studio or creative work space.  The features selected most often 
include Internet access, natural light, soundproofing, additional storage, and high ceilings 
(Table 10).  (Additional important work space features identified by the interested artists are 
provided in Appendix C). 
 

Table 10:  Preferred Workspace Features 
 
Important Features* 

“yes” responses 
# % 

Internet access (wired for high-speed Internet/Ethernet jack) 74 66.7 

Natural light 63 56.8 

Soundproofing 42 37.8 

Additional storage 31 27.9 

High ceilings (over 10 feet) 31 27.9 

Storefront/Direct street access for retail sales 22 19.8 

Oversized doors/Freight elevator 20 18.0 

Special ventilation 19 17.1 

Plumbing/Special plumbing 17 15.3 

Wheelchair accessibility 16 14.4 

Special electrical wiring 10 9.0 

Loading dock 7 6.3 
          *Respondents may have selected multiple features; table includes options selected by at least 5% of interested artists. 
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The interested artists were also asked to identify their top three choices with respect to the 
types of space and amenities they would consider sharing with other artists in the live/work 
community (Table 11). A business center was identified as desirable by 31% of the interested 
artists. Other preferred spaces and amenities include classrooms/teaching space, 
gallery/exhibition space, and general-purpose studio space. 
 

Table 11:  Preferred Shared Spaces and Amenities in a Live/Work Facility 
 
Type of Space/Amenities* 

“yes” responses 
# % 

Business center (including copier, fax machine, postage meter, etc.) 34 30.6 
Classrooms/Teaching space 32 28.8 
Gallery/Exhibition space 32 28.8 
General purpose studio space 30 27.0 
Outdoor work area 22 19.8 
Sound proof practice rooms 21 18.9 
Co-working space (shared office for freelancers, start-ups, etc.) 20 18.0 
Paint room 19 17.1 
Rehearsal space (theater, performance art, etc.) 18 16.2 
Recording studio 17 15.3 
Retail space 15 13.5 
Storage (closet/locker) 15 13.5 
Conference room 14 12.6 
Theater/Performance space (black box, flexible space) 14 12.6 
Ceramics studio/Kiln 12 10.8 
Film/Video screening room 12 10.8 
Theater/Performance space (formal seating/permanent stage) 12 10.8 
Woodworking shop 12 10.8 
Kitchen (prep and/or demonstration) 11 9.9 
Dance studio/rehearsal space 10 9.0 
Metalworking/Metalsmithing studio 10 9.0 
Printmaking facilities 10 9.0 
Collection or archival storage space 9 8.1 
Traditional or digital dark room 7 6.3 
Fine metals/Jewelry making studio 4 3.6 
Scene/Prop/Costume shop 3 2.7 
Glass hot shop 2 1.8 
Makerspace/Hackerspace 2 1.8 
Other 7 6.3 
None of the above 1 0.9 

         *Respondents may have selected multiple types of space/amenities 
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When asked about their preferences regarding ownership or rental arrangements, 82% of the 
interested artists indicated they would accept a traditional rental arrangement, and 85% 
indicated they would be interested in renting space with the option to buy it later (Table 12).  
Many (60%) of the interested artists would be interested in owning a condominium.  

 
Table 12:  Live/Work Ownership and Rental Arrangements 

Rental/Ownership Arrangements* 
  “yes” responses 

# % 

Renting your space with option to buy 94 84.7 

Renting your space 91 82.0 

Owning a condominium 67 60.4 
*Respondents may have selected multiple arrangements 
 
 
 
 
Nearly three-quarters of the interested artists (73%) would require one or two-bedroom 
units and 16% require 3 bedrooms or more (Table 13).  
 

Table 13:  Bedrooms Needed x Household Size 
 
 
# of Bedrooms Required  

-------------------Size of Household-------------- Total 

One Two Three 4 or 
more       #      % 

None (Studio/Efficiency) 3 3 3 3 12 10.8 

One 14 5 5 6 30 27.0 

Two 11 23 9 8 51 45.9 

Three 0 4 1 10 15 13.5 

Four or more 0 0 0 3 3 2.7 

Total 28 35 18 30 111 *99.9 
*Does not equal 100.0% due to rounding. 
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The majority of the interested artists (96%) require at least one parking space adjacent to 
their residence (Table 14).  Forty-five percent (45%) of the interested artists need two or 
more spaces for parking.  
 

Table 14: Parking Spaces 

Number of Parking Spaces Needed 

“yes” responses” 

             #              % 

None 4 3.6 

One 57 51.4 

Two 46 41.4 

Three or more 4 3.6 

Total 111 100.0 
 
 
 
The artists were asked about their interest in a variety of transportation options, assuming 
service and support could be provided (Table 15). Sixty-nine percent (69%) of the interested 
artists would use public transportation, 41% would carpool, 32% would use a car-sharing 
program, and 21% would use a shared bike program. 
 

Table 15:  Alternative Transportation 

Transportation Options* 
       “yes”  responses 

# % 

Public transportation systems (e.g., Transit Link, etc.) 77 69.4 

Carpooling 45 40.5 

Car sharing 35 31.5 

Bike sharing 23 20.7 

None of the above 22 19.8 
         *Respondents may have selected multiple transportation options. 
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The interested artists were also asked for which of their online activities they access the 
Internet on a regular basis (Table 16). Most use the Internet for personal communication 
(91%), for accessing education (68%), for their creative business work (68%), or for 
entertainment (64%). (Additional online activities identified by the interested artists are 
provided in Appendix C) 
 

Table 16:  Most Common Online Activities 

Online Activities* 

“yes” responses 

#      % 

Personal communication (non-work related email, social networking, IM, Skype, etc.) 101 91.0 

Accessing education (taking online classes, researching, streaming 

seminars/talks/how-to videos, etc.) 
75 67.6 

Creative business work (managing an Etsy account, file sharing/cloud storage, 
uploading original content, managing a website, audition submissions, etc.) 

75 67.6 

Entertainment (streaming or downloading content) 71 64.0 

Other business work (accessing shared server, file sharing, communication, etc.) 50 45.0 

Delivering education (teaching online classes or web-based seminars, etc.) 21 18.9 

Gaming 19 17.1 

None - I don't participate in online activities on a regular basis 1 0.9 
*Respondents may have selected multiple online activities 

 
 
 

Table 17 contains information regarding the maximum amount the interested artists could 
pay monthly in combined housing and work space costs by size of space needed (number of 
bedrooms required). Many (62%) could afford $800 or less per month for combined 
live/work space, and 32% could pay $900 to $1,200 per month.  
 

Table 17:  Affordable Housing and Work Space Costs 
 
 
Combined Live/Work Space 
Maximum Monthly Amount 
(excluding utilities) 

----------------Number of Bedrooms Needed---------------- Total 

None 
(Studio/ 

Efficiency) 
One Two Three 4 or 

more          #         % 

$400 3 8 0 3 1 15 13.5 

$500 -  $600 5 3 10 2 0 20 18.0 

$700 - $800 3 14 14 2 1 34 30.6 

$900 - $1,000 1 4 9 5 1 20 18.0 

$1,100 - $1,200 0 1 13 1 0 15 13.5 

$1,300 - $1,500 0 0 2 1 0 3 2.7 

Over $1,500 0 0 3 1 0 4 3.6 

Total 12 30 51 15 3 111 *99.9 
*Does not equal 100.0% due to rounding. 
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Relocation to a Live/Work Community:  Current Studio/Work Space 
 
 
 
When asked about their current studio or work space, many of the interested artists (62%) 
indicated that they currently do not have space they use specifically for their art or creative 
work (Table 18).   
 

Table 18:  Current Studio/Creative Work Space 
 
Have space used only for art or creative work? 

“yes” responses 
          #       % 

Yes 42 37.8 

No 69 62.2 

Total 111 100.0 
 
 
 
 
The artists were asked about their current studio or creative work space arrangement (Table 
19). The majority of the interested artists (60%) use space within their home for their art or 
creative work. Approximately one-quarter (26%) indicated they do not have the space they 
need for their art or creative work.  
 

Table 19:  Current Studio or Creative Work Space Arrangement 
 
Work Space Arrangements 

“yes” responses 
       #      % 

I have space within my home I use for my art or creative work 66 59.5 

I don’t have the space I need for my art or creative work 29 26.1 

My work space is provided free of charge 7 6.3 

I rent or own studio or other work space outside my home on an  

ongoing basis 
4 3.6 

My work does not require designated space 4 3.6 

I rent or own studio or other work space outside my home on an 

occasional or as needed basis 
1 0.9 

Total 111 100.0 
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Relocation to a Live/Work Community:  Current Living Arrangements 
 
 
The artists were asked to respond to questions regarding their current living arrangements.  
 
 
Thirty percent (30%) of the interested artists do not live with other adults (Table 20).  The 
majority (73%) do not have children residing with them in their home.   
 

Table 20:  Current Household Composition 
 
Number of Adults 

“yes” responses 
# % 

One - I am the only adult 33 29.7 

Two 49 44.1 

Three or more 29 26.1 
Number of Children (under 18)          #       % 

None 81 73.0 

One 12 10.8 

Two 14 12.6 

Three or more 4 3.6 

Total 111 100.0 
 
 
 
Many of the interested artists (39%) currently rent or lease their living space, while 34% own 
their residence (Table 21). However, over one-quarter (27%) do not rent/lease or own the 
space in which they live (may live with others, reside at a college or university, etc.). 
 

Table 21:  Current Home Rental/Lease vs. Ownership 
 
Rent/Lease vs. Own 

“yes” responses 
        #     % 

Rent/Lease 43 38.7 

Own 38 34.2 

Do not rent/lease or own 30 27.0 

Total 111 *99.9 
            *Does not equal 100.0% due to rounding. 
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Of the interested artists who currently rent/lease or own their living space, two-thirds pay 
$1,000 or less per month for their housing. One-quarter pay $1,001 - $2,000 per month, and 
5% do not pay anything for their housing (Table 22).  
 
 

Table 22: Current Housing Costs 

 
Monthly Housing Costs (excluding utilities) 

   “yes” responses 
(81) 

            #         % 

$0 4 4.9 
$1 - $400 7 8.6 
$401 - $600 12 14.8 
$601 - $800 15 18.5 
$801 - $1,000 20 24.7 
$1,001 - $1,200 8 9.9 
$1,201 - $1,500 5 6.2 
$1,501 - $2,000 7 8.6 
Over $2,000 3 3.7 

Total 81 *99.9 
           *Does not equal 100.0% due to rounding. 
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Yes - both 
relocation & 

rental 
10% 

Yes - studio 
rental only 

11% 

No 
79% 

Figure 4:  Would you rent studio or creative work space, specifically 
designed for artists and creative individuals, on an ongoing basis in 

the City of  Hastings? 

 
 
ONGOING STUDIO AND CREATIVE WORK SPACE RENTAL 

 
 
Sixty-eight (68) of the survey respondents (21%) indicated an interest in renting studio or 
creative work space, specifically designed for artists and creative individuals, on an ongoing 
basis in Hastings (Figure 5). Of the artists interested in ongoing studio or creative work 
space rental, 35 were only  interested in renting studio or creative work space, while 33 were 
interested in both  studio or creative work space rental and potential live/work space.  (As 
noted previously, for the 33 artists interested in both relocation to live/work space and 
ongoing studio/creative space rental, it is reasonable to assume they would choose e i ther  
studio rental or  live/work space, but not both.) 
  
 

 
 

 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
The following tables provide information for all artists who indicated an interest in renting 
studio or creative work space on an ongoing basis in the new facility (68) as well as for the 
subset of artists interested only  in ongoing studio or creative work space rental (35). The 
data for those artists interested only in studio or creative work space rental are highlighted in 
these tables. 
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The majority (60%) of the artists interested in renting studio or creative work space on an 
ongoing basis currently reside in Hastings or elsewhere in the River Valley area (Table 23). 
(Detailed current residence data is provided in Appendix B).   
 
 

Table 23:  Hastings/River Valley Residence 
                                                                  
 
Ever Lived in Hastings or Elsewhere 
in the River Valley Area? 

        Studio Only       All Interested in      
      Studio  Space 

        “yes” responses         “yes” responses 
              #           % #            % 

No 11 31.4 20 29.4 

I currently live in the City of Hastings 14 40.0 26 38.2 

I currently live in the River Valley area 

(somewhere other than Hastings) 
6 17.1 15 22.1 

Yes, I have lived in the City of Hastings or 

the River Valley area but do not live there 

currently 

4 11.4 7 10.3 

Total 35 *99.9 68 100.0 
*Does not equal 100.0% due to rounding. 
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The most common arts, cultural and creative industries of those interested in renting 
ongoing studio or creative work space are painting/drawing, music, and photography (Table 
24). (Additional arts, cultural and creative industries are provided in Appendix C). 
 

Table 24:  Arts, Cultural and Creative Industries 

 Studio Only All Interested in 
Studio Space 

   “yes” responses “yes” responses 

Arts, Cultural and Creative Industries* # % # % 

Painting/Drawing 8 22.9 17 25.0 

Music (vocal/instrumental/recording/composition) 9 25.7 15 22.1 

Photography 7 20.0 15 22.1 

Arts education/instruction 6 17.1 11 16.2 

Graphic arts/design 6 17.1 10 14.7 

Writing/Literary arts 4 11.4 9 13.2 

Digital arts (computer/multimedia/new media, etc.) 4 11.4 8 11.8 

Crafts/Fine crafts 3 8.6 7 10.3 

Film/Video/Television/Digital/Web-based 
entertainment production 

4 11.4 7 10.3 

Healing arts/Art therapies 2 5.7 7 10.3 

Mixed media 6 17.1 7 10.3 

Art/Music therapy 3 8.6 5 7.4 

Fiber/Textile arts/Fashion/Costume 

design/Quilting 

2 5.7 5 7.4 

Jewelry design/fabrication 3 8.6 5 7.4 

Theater arts (acting, directing, production, etc.) 2 5.7 5 7.4 

Glass 2 5.7 4 5.9 
  *Respondents may have selected multiple industries; table includes options selected by at least 5% of interested artists. 
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Ongoing Studio & Creative Work Space Rental:  Current Space Arrangements 
 
 
The majority of the interested artists (59%) currently do not have space they use specifically 
for their art or creative work (Table 25). 
 
 

Table 25:  Current Studio/Creative Work Space 
 
 
 
Have space used only for art/creative work? 

Studio Only All Interested in 
 Studio Space 

“yes” responses   “yes” responses 
          #     %              #         % 

Yes 17 48.6 28 41.2 

No 18 51.4 40 58.8 

Total 35 100.0 68 100.0 
 
 
 
 
 
Over half (54%) of the artists interested in ongoing studio or creative work space use space 
within their home for their art or creative work, while 29% report that they do not have the 
space they need for their art or creative activities (Table 26).  Four artists (6%) rent or own 
studio space outside their home on an ongoing basis. 
 

Table 26:  Current Studio/Creative Work Space Arrangement 

      Studio Only  All Interested in 
    Studio Space 

    “yes” responses    “yes” responses 
Studio/Creative Work Space Arrangements #                        %           #                 % 

I have space within my home I use for my art or creative work 17 48.6 37 54.4 

I don’t have the space I need for my art or creative work 10 28.6 20 29.4 

I rent or own studio or other work space outside my home on 
an ongoing basis 

3 8.6 4 5.9 

I rent or own studio or other work space outside my home on 

an occasional or as needed basis 

2 5.7 2 2.9 

My work space is provided free of charge 3 8.6 4 5.9 

My work does not require designated space 0 0.0 1 1.5 

Total 35 *100.1 68 100.0 
*Does not equal 100.0% due to rounding 
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Ongoing Studio and Creative Work Space Rental:  Needs and Preferences 
 
 
Over half (57%) of the artists interested in renting studio or creative work space on an 
ongoing basis need studio/work spaces of 350 square feet or less, while 22% want larger 
spaces of 351 - 650 square feet (Table 27). 
 

Table 27:  Space Requirements for Ongoing Studio/Creative Work Space 
 
 
 
Minimum Square Footage 

        Studio Only      All Interested in 
     Studio Space 

          “yes” responses      “yes” responses 

                #           %                  #             % 

None (my work requires no studio space) 0 0.0 1 1.5 

Under 200 sq. feet 6 17.1 14 20.6 

200 - 350 sq. feet 14 40.0 25 36.8 

351 - 500 sq. feet 5 14.3 9 13.2 

501 - 650 sq. feet 3 8.6 6 8.8 

651 - 800 sq. feet 3 8.6 4 5.9 

801 - 1,000 sq. feet 1 2.9 1 1.5 

1,001 - 1,500 sq. feet 0 0.0 0 0.0 

1,501 - 2,000 sq. feet 0 0.0 1 1.5 

More than 2,000 sq. feet 1 2.9 1 1.5 

Don’t know 1 2.9 5 7.4 

None (my work space requires no ongoing 

studio space) 
1 2.9 1 1.5 

Total 35 *100.2 68 *100.2 
*Does not equal 100.0% due to rounding 
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The interested artists were asked to identify the four features most desirable to them in a 
new studio or creative work space. The most popular were Internet access, natural light, 
soundproofing, and high ceilings (Table 28). (Additional important studio/creative space 
features are provided in Appendix C). 
 

Table 28:  Preferred Studio/Creative Work Space Features 

 Studio Only All Interested in 
 Studio Space 

       “yes” responses  “yes” responses 

Important Features* # % # % 

Internet access (wired for high-speed 

Internet/Ethernet jack) 
19 54.3 41 60.3 

Natural light 19 54.3 35 51.5 

Soundproofing 11 31.4 22 32.4 

High ceilings (over 10 feet) 13 37.1 21 30.9 

Storefront/Direct street access for retail sales 9 25.7 17 25.0 

Additional storage 8 22.9 14 20.6 

Special ventilation 4 11.4 11 16.2 

Wheelchair accessibility 4 11.4 11 16.2 

Plumbing/Special plumbing 2 5.7 9 13.2 

Loading dock 6 17.1 7 10.3 

Special electrical wiring 2 5.7 5 7.4 

High-load bearing floors 3 8.6 4 5.9 

Oversized doors/Freight elevator 2 5.7 4 5.9 
      *Respondents may have selected multiple features; table includes options selected by at least 5% of interested artists. 
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The interested artists were also asked to identify the three types of space or amenities they 
would be most interested in sharing (Table 29). The most preferred types of space and 
amenities include classrooms/teaching space, general-purpose studio space, a business 
center, gallery/exhibition space, and storage space. 

 
Table 29:  Preferred Shared Spaces and Amenities for Ongoing Studio/Creative Space Rental 

 
 
 
Type of Space/Amenities* 

Studio Only All Interested in 
Studio Space 

“yes” responses “yes” responses 

# % # % 

Classrooms/Teaching space 17 48.6 27 39.7 
General purpose studio space 14 40.0 20 29.4 

Business center (including copier, fax machine, postage meter, etc.) 10 28.6 19 27.9 
Gallery/Exhibition space 10 28.6 18 26.5 
Storage (closet/locker) 7 20.0 16 23.5 
Co-working space (shared office for freelancers, start-ups, etc.) 6 17.1 14 20.6 
Conference room 6 17.1 12 17.6 
Paint room 7 20.0 11 16.2 
Retail space 4 11.4 11 16.2 
Sound proof practice room 6 17.1 10 14.7 
Ceramics studio/Kiln 5 14.3 9 13.2 
Outdoor work area 2 5.7 9 13.2 
Rehearsal space (theater, performance art, etc.) 6 17.1 9 13.2 
Recording studio 3 8.6 8 11.8 
Woodworking shop 5 14.3 8 11.8 
Film/Video screening room 3 8.6 6 8.8 
Metalworking/Metalsmithing studio 2 5.7 6 8.8 
Printmaking facilities 4 11.4 6 8.8 
Fine metals/Jewelry making studio 2 5.7 5 7.4 
Collection or archival storage space 1 2.9 4 5.9 
Dance studio/rehearsal space 2 5.7 4 5.9 
Glass hot shop 2 5.7 4 5.9 
Kitchen (prep and/or demonstration) 2 5.7 3 4.4 
Scene/Prop/Costume shop 2 5.7 2 2.9 
Theater/Performance space (black box, flexible space) 0 0.0 2 2.9 
Theater/Performance space (formal seating/permanent stage) 0 0.0 2 2.9 
Traditional or digital dark room 1 2.9 2 2.9 
Other 3 8.6 5 7.4 
None of the above 0 0.0 0 0.0 
*Respondents may have selected multiple types of space/amenities 
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Thirty-eight percent (38%) of the artists interested in renting studio or creative work space 
on an ongoing basis could afford $150 or less per month for that space (paid in addition to 
costs for housing), while 47% could pay $151 - $350 each month (Table 30).    
 
 

Table 30:  Affordable Studio/Creative Work Space Costs 

        Studio Only         All Interested in      
        Studio Space 

Maximum Monthly Amount for          “yes” responses        “yes” responses 

Studio/Work Space (excluding utilities) # % # % 

None 0 0.0 0 0.0 
$150 or less 15 42.9 26 38.2 
$250  7 20.0 19 27.9 
$350  7 20.0 13 19.1 
$450  1 2.9 2 2.9 
$500  2 5.7 3 4.4 
$750 2 5.7 3 4.4 
More than $750 1 2.9 2 2.9 

Total 35 *100.1 68 *99.8 
*Does not equal 100.0% due to rounding 
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Yes 
27% 

No 
73% 

Figure 5:  Would you rent studio or creative work space 
on an occasional basis in the City of  Hastings? 

OCCASIONAL STUDIO AND CREATIVE WORK SPACE RENTAL 
 
Eighty-seven (87) of the survey respondents (27%) indicated an interest in renting studio or 
creative work space on an occasional basis in Hastings (Figure 5).  Sixty (60) of these artists 
are only  interested in renting space on an occasional basis, while 17 also expressed interest in 
live/work space and/or ongoing studio or creative work space rental.  (For the 17 artists 
interested in both occasional and  other space, it is reasonable to assume that they may 
choose occasional studio or creative work space rental as wel l  as  ongoing studio or creative 
work space rental or relocation to live/work space in Hastings). 
 
 
 
 

 
 
 

 
 
 
 
 
 
 
 
 
 
 

Two-thirds of the artists interested in renting studio or creative work space on an occasional 
basis currently reside in the City of Hastings or elsewhere in the River Valley area (Table 31). 
Twenty-one percent (21%) have never lived in Hastings or in other parts of the River Valley 
area (Detailed current residence data is provided in Appendix B).   
 

Table 31:  Hastings/River Valley Residence 
                                                                  
 
 
Ever Lived in Hastings or Elsewhere 
in the River Valley Area 

        Occasional  
       Rental Only 

       All Interested in      
      Occasional Rental 

        “yes” responses        “yes” responses 

              #           %                 #                % 

No 8 13.3 18 20.7 

Yes, I have lived in the City of Hastings or 

the River Valley area but do not live there 
currently 

9 15.0 11 12.6 

I currently live in the City of Hastings 24 40.0 35 40.2 

I currently live in the River Valley area 

(somewhere other than Hastings) 

19 31.7 23 26.4 

Total 60 100.0 87 *99.9 
*Does not equal 100.0% due to rounding 
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The most common arts, cultural and creative industries of those only interested in occasional 
studio space rental are music and painting/drawing (Table 32). (Additional arts, cultural and 
creative industries are provided in Appendix C). 

 
Table 32:  Arts, Cultural and Creative Industries 

 Occasional  
Rental Only 

All Interested in 
Occasional Rental 

     “yes” responses     “yes” responses 

Arts, Cultural and Creative Industries* # % # % 

Music (vocal/instrumental/recording/composition) 20 33.3 27 31.0 

Painting/Drawing 20 33.3 27 31.0 

Fiber/Textile arts/Fashion/Costume design/Quilting 11 18.3 13 14.9 

Crafts/Fine crafts 8 13.3 9 10.3 

Photography 8 13.3 13 14.9 

Arts education/instruction 7 11.7 12 13.8 

Theater arts (acting, directing, production, etc.)  7 11.7 9 10.3 

Art gallery/Exhibition space/Curatorial 6 10.0 6 6.9 

Graphic arts/design 6 10.0 9 10.3 

Writing/Literary arts 6 10.0 12 13.8 

Digital arts (computer/multimedia/new media, etc.) 4 6.7 9 10.3 

Printmaking 4 6.7 4 4.6 

Art/Music therapy 3 5.0 6 6.9 

Arts administration/Arts advocacy 3 5.0 4 4.6 

Culinary arts 3 5.0 3 3.4 

Film/Video/Television/Digital/Web-based 
entertainment production 

3 5.0 5 5.7 

Healing arts/Art therapies 3 5.0 6 6.9 

Performance art 3 5.0 3 3.4 
*Respondents may have selected multiple industries; table includes options selected by at least 5% of artists only interested in occasional 

studio space rental   
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The artists interested in renting studio or creative work space on an occasional basis were 
asked to identify up to three types of space or amenities that would be most important to 
them for occasional studio or creative space rental (Table 33). The most preferred types of 
space and amenities include gallery/exhibition space, classrooms/teaching space, and 
general-purpose studio space. 
 
Table 33:  Preferred Shared Spaces and Amenities for Occasional Studio Space Rental 

 
 
 
Types of Spaces/Amenities * 

Occasional 
Rental Only 

All Interested in 
Occasional Rental 

“yes” 
responses     “yes” responses 

# % # % 

Gallery/Exhibition space 19 31.7 21 24.1 

Classrooms/Teaching space 17 28.3 23 26.4 

General purpose studio space 15 25.0 28 32.2 

Paint room 13 21.7 18 20.7 

Recording studio 12 20.0 18 20.7 

Rehearsal space (theater, performance art, etc.) 12 20.0 12 13.8 

Theater/Performance space (black box, flexible space) 10 16.7 13 14.9 

Business center (including copier, fax machine, postage meter, etc.) 9 15.0 17 19.5 

Kitchen (prep and/or demonstration) 9 15.0 9 10.3 

Theater/Performance space (formal seating/permanent stage) 8 13.3 9 10.3 

Film/Video screening room 7 11.7 8 9.2 

Dance studio/rehearsal space 6 10.0 7 8.0 

Sound proof practice rooms 6 10.0 9 10.3 

Co-working space (shared office for freelancers, start-ups, etc.) 5 8.3 9 10.3 

Printmaking facilities 5 8.3 8 9.2 

Collection or archival storage space 4 6.7 7 8.0 

Conference room 4 6.7 4 4.6 

Outdoor work area 4 6.7 8 9.2 

Storage (closet/locker) 4 6.7 12 13.8 

Glass hot shop 2 3.3 4 4.6 

Retail space 2 3.3 4 4.6 

Scene/Prop/Costume shop 2 3.3 3 3.4 

Woodworking shop 2 3.3 5 5.7 

Ceramics studio/Kiln 1 1.7 5 5.7 

Makerspace/Hackerspace 1 1.7 1 1.1 

Metalworking/Metalsmithing studio 1 1.7 2 2.3 

Traditional or digital dark room 1 1.7 3 3.4 

Other 1 1.7 3 3.4 

Fine metals/Jewelry making studio 0 0.0 1 1.1 

None of the above 0 0.0 0 0.0 
 *Respondents may have selected multiple types of space/amenities 
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INTEREST IN FEE-BASED PROGRAMS AND SERVICES 
 
All survey respondents were asked to select, from a list provided, the fee-based programs 
and/or services in which they would be interested if the programs and services were made 
available to participants of a new arts/creative facility in Hastings and to the general public. 
The following table (Table 34) shows the programs and services selected by all survey 
respondents as well as by respondents not interes ted in space o f  any kind in a new 
fac i l i ty . The most commonly selected programs and services are shared networking 
opportunities, master classes/workshops in the visual arts, business development 
workshops, a shared tools/equipment program, and web design assistance.  
 

 
Table 34: Fee-Based Programs and Services 

 
Programs and Services* 

Respondents Not 
Interested in Space 

(122) 

 
All Respondents 

(328) 
# % # % 

Networking opportunities 50 41.0 119 36.3 

Master classes/Workshops in the visual arts 27 22.1 100 30.5 

Business development workshops (grant writing, business 

plan development, etc.) 
30 24.6 95 29.0 

Shared tools/equipment program 22 18.0 86 26.2 

Web design assistance 34 27.9 86 26.2 

Master classes/Workshops in the performing arts 20 16.4 64 19.5 

Marketing classes 18 14.8 62 18.9 

Legal assistance (contracts, dispute resolution, taxes, etc.) 13 10.7 57 17.4 

Healthcare/Social service assistance programs 12 9.8 49 14.9 

Portfolio development workshops 5 4.1 36 11.0 

None of the above 28 23.0 32 9.8 
        *Respondents may have selected multiple programs and/or services 
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INTEREST IN ADDITIONAL CONTACT OR PARTICIPATION 
 
 
At the end of the survey, respondents were asked if they were interested in being contacted 
or wanted to be involved in the study and proposed project.  The survey respondents could 
sign up for additional contact regardless of their interest in relocation to or rental of space in 
Hastings.  
 
Of the survey respondents (328): 
 

• 175 (53%) indicated they would like to receive further information about the project. 
 
• 144 (44%) indicated they would like to be added to an interest list for the project. 

 
• 91 (28%) indicated they would be interested in volunteering for the project.  
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Appendix A:  Survey Methodology 

 
 
Artspace Projects, Inc. and Swan Research and Consulting, in collaboration with the 
Hastings Prescott Area Arts Council (HPAAC) and the City of Hastings, designed the survey 
used in this study. The survey addressed four areas of interest including 1) current living and 
working information, 2) preferences for living and creative work space, 3) demographic 
information, and 4) the respondent’s personal interest in relocation to an affordable artists’ 
live/work community and/or rental of studio or creative work space on an ongoing or 
occasional basis in the City of Hastings, MN. This study is the second step in a feasibility 
process that began in June 2013 when Artspace was invited to assess the potential for an 
artist live/work creative facility to be developed in Hastings. 
 
The Saint Paul Foundation and the City of Hastings provided funding for this study. 
 
The project sponsors identified potential survey respondents through their affiliation with 
HPAAC and other arts organizations and cultural activities in the city of Hastings and the 
local area. In May 2014, artists and creatively involved individuals living and working in 
Hastings and the surrounding area were invited to participate in a survey and provided with a 
link to access the survey online. Potential survey respondents and art instructors at local 
universities and theaters were notified via email blasts, e-newsletters, and social media, 
including a Facebook page and Twitter feed developed specifically for the initiative. 
Approximately 2,500 postcards and 1,000 bookmarks were hand distributed and placed 
throughout the community, as well as in Minneapolis, St. Paul and the surrounding suburbs. 
Information regarding the surveys was disseminated at a public survey launch event, at art 
and relevant creative industry events, and through local print media, as well as concerted 
efforts on the part of HPAAC members and supporters to communicate information about 
the survey through one-to-one interactions.  
 
The survey was available for 8 ½ weeks via the Internet, utilizing the Survey Gizmo survey 
application. Three hundred twenty-eight (328) individuals completed the Survey of Artists’ 
Space Needs and Preferences. The level of response obtained in the survey is consistent with 
similar studies of this kind involving narrow content and longer length. 
 
The survey’s respondents are a sample of convenience. While believed to be grossly 
representative of the target population (artists and other creatively involved individuals living 
and working in the City of Hastings and the surrounding region), generalization of the 
findings to this broader population cannot be conducted. Because of the non-random nature 
of the sample, the data reported include only descriptive statistics. Substantial differences in 
numbers and percentages are deemed meaningful, as are patterns in the data.  As with any 
measurement tool, some error is inherent; small group differences or percentages should be 
interpreted carefully. 
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Appendix B: Current Residence - Interested Artists 

 
 
 

 Interested Artists Currently Residing in Dakota County 
 

 

   

 
 
 

 Interested Artists Currently Residing in Ramsey County 
 

 

   

 
  

City 
Live/Work Ongoing  

Studio Rental 
Occasional  

Studio Rental 
# % # % # % 

Hastings 42 37.8 28 41.2 41 47.1 

Eagan 2 1.8 1 1.5 3 3.4 

Apple Valley 1 0.9 0 0.0 2 2.3 

Farmington 1 0.9 1 1.5 2 2.3 

Inver Grove Heights 1 0.9 0 0.0 0 0.0 

Mendota Heights 1 0.9 1 1.5 0 0.0 

Rosemount 1 0.9 1 1.5 1 1.1 

Lakeville 0 0.0 1 1.5 0 0.0 

South St. Paul 0 0.0 1 1.5 1 1.1 

Vermillion 0 0.0 1 1.5 0 0.0 

Total 49 44.1 35 51.7 50 57.3 

City 
Live/Work Ongoing  

Studio Rental 
Occasional  

Studio Rental 
# % # % # % 

St. Paul 15 13.5 6 8.8 9 10.3 

Falcon Heights 2 1.8 0 0.0 0 0.0 

Little Canada 1 0.9 1 1.5 0 0.0 

Maplewood 1 0.9 1 1.5 0 0.0 

Vadnais Heights 1 0.9 0 0.0 0 0.0 

West St. Paul 1 0.9 0 0.0 0 0.0 

Total 21 18.9 8 11.8 9 10.3 
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Interested Artists Currently Residing in Hennepin County 

 

 

   

 
 
 

Interested Artists Currently Residing in Washington County 
 

 

   

 
 
 

Interested Artists Currently Residing in Other Minnesota Counties 
 

 

   

 
 
  

City 
Live/Work Ongoing  

Studio Rental 
Occasional  

Studio Rental 
# % # % # % 

Minneapolis 10 9.0 6 8.8 6 6.9 

Hopkins 1 0.9 1 1.5 1 1.1 

Total 11 9.9 7 10.3 7 8.0 

City 
Live/Work Ongoing  

Studio Rental 
Occasional  

Studio Rental 
# % # % # % 

Cottage Grove 3 2.7 3 4.4 2 2.3 

Woodbury 2 1.8 2 2.9 1 1.1 

Hugo 1 0.9 1 1.5 1 1.1 

Marine on St. Croix 1 0.9 0 0.0 0 0.0 

Newport 1 0.9 1 1.5 1 1.1 

Afton 0 0.0 1 1.5 0 0.0 

Saint Paul Park 0 0.0 0 0.0 1 1.1 

Stillwater 0 0.0 0 0.0 1 1.1 

Total 8 7.2 8 11.8 7 7.8 

County 
Live/Work Ongoing  

Studio Rental 
Occasional  

Studio Rental 
# % # % # % 

Anoka 1 0.9 0 0.0 0 0.0 

Goodhue 1 0.9 0 0.0 0 0.0 

McLeod 1 0.9 0 0.0 0 0.0 

Olmstead 0 0.0 1 1.5 1 1.1 

Scott 0 0.0 0 0.0 1 1.1 

Total 3 2.7 1 1.5 2 2.2 
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Interested Artists Currently Residing in Wisconsin 
 

City 
Live/Work Ongoing  

Studio Rental 
Occasional  

Studio Rental 
# % # % # % 

Prescott 5 4.5 5 7.4 6 6.9 

River Falls 4 3.6 2 2.9 3 3.4 

Ellsworth 3 2.7 2 2.9 0 0.0 

Algoma 1 0.9 0 0.0 0 0.0 

Eau Claire 1 0.9 0 0.0 0 0.0 

Hudson 0 0.0 0 0.0 1 1.1 

Maiden Rock 0 0.0 0 0.0 1 1.1 

Neillsville 0 0.0 0 0.0 1 1.1 

Total 14 12.6 9 13.2 12 13.6 
 
 
 

Interested Artists Currently Residing in Other States 
 

State 
Live/Work Ongoing  

Studio Rental 
Occasional  

Studio Rental 
# % # % # % 

Michigan 2 1.8 0 0.0 0 0.0 

Iowa 1 0.9 0 0.0 0 0.0 

Montana 1 0.9 0 0.0 0 0.0 

Rhode Island 1 0.9 0 0.0 0 0.0 

Total 5 4.5 0 0.0 0 0.0 
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Survey Respondents Interested in Relocation: 
Distribution of Current Residence by Zip Code 
   
         Size of circle indicates relative frequency of responses by zip code 
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Appendix C:  Survey Data – Additional Responses of  
Interested Artists 
 
 

This appendix contains responses of artists and creative individuals interested in relocating 
to new live/work space, renting studio or creative work space on an ongoing basis, and/or 
renting studio or creative work space on an occasional basis, in the City of Hastings. These 
responses were not included in the main report because either the response rate was low, or 
the response was entered as free text. These additional responses are provided in the 
following tables.  
 
 
Art i s t s  Interes t ed in  Relocat ion (111) :  
 
Survey Question:  In what areas of the arts, cultural or creative industries are you most 
involved? (Select up to three that most apply) 
 
 

 Other Arts, Cultural and Creative Industries in which Interested Artists are Involved 
 

 
Responses 

# % 

Art/Music therapy* 5 4.5 

Comedy (stand-up, sketch, improv)* 5 4.5 

Film/Video/Television/Digital/Web-based entertainment production* 5 4.5 

Metalworking/Metalsmithing* 5 4.5 

Glass* 4 3.6 

Woodworking* 4 3.6 

Folk and traditional art* 3 2.7 

Book arts/illustration* 2 1.8 

Design* 2 1.8 

Installation art* 2 1.8 

Architecture/Landscape architecture* 1 0.9 

Culinary arts* 1 0.9 

Comic Books/Sequential Art 1 0.9 

Music education 1 0.9 

Puppets 1 0.9 
  *Art, cultural or creative industry was provided as an option in the survey. 
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 Survey Question:  Of the following, please choose up to four that are most important for  
 your studio or creative work space. 
 
Additional Features Identified by the Interested Artists as Important for Studio Space 
 

 
Responses 
# % 

Sprung floors* 5 4.5 

Floor drains* 4 3.6 

High-load bearing floors* 3 2.7 

Able to use at all hours 1 0.9 

Convenient, accessible parking 1 0.9 
Desk, chair and shelves 1 0.9 
Dust collection 1 0.9 
Live work space 1 0.9 
Pets allowed in live/work space 1 0.9 
Quiet place to work 1 0.9 
Sinks 1 0.9 
Work space with ventilation, electrical outlets, water and work counters for 

fusing and stain glass projects and equipment. 
1 0.9 

  *Feature was provided as an option in the survey. 
 
 
 
Survey Question:  For which of the following online activities do you access the 
Internet on a regular basis? (Select all that apply) 
 

Online Activities for which Internet Capacity is Most Needed 
 

 
Responses 
# % 

Booking bands, Finding venues to book my bands 1 0.9 

Design Work 1 0.9 
News, ordering supplies, books etc., reading news and self education. 1 0.9 
Reference search 1 0.9 
Research 1 0.9 
Shopping and bill paying 1 0.9 
Shopping: business & personal 1 0.9 
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Art i s t s  Interes t ed in  Ongoing Studio  or  Creat ive  Work Space  
Renta l  (68) :  
 
Survey Question:  In what areas of the arts, cultural or creative industries are you most 
involved? (Select up to three that most apply) 
 
 
  Other Arts, Cultural and Creative Industries in which Interested Artists are Involved 

 

 
Responses 
# % 

Art gallery/Exhibition space/Curatorial* 3 4.4 

Arts administration/Arts advocacy* 3 4.4 

Ceramics* 3 4.4 

Design* 3 4.4 

Metalworking/Metalsmithing* 3 4.4 

Printmaking* 3 4.4 

Architecture/Landscape architecture* 2 2.9 

Performance art* 2 2.9 

Sculpture* 2 2.9 

Book arts/illustration* 1 1.5 

Culinary arts* 1 1.5 

Dance/Choreography* 1 1.5 

Folk and traditional art* 1 1.5 

Installation art* 1 1.5 

Woodworking* 1 1.5 

Comic Books/Sequential Art 1 1.5 

We serve adults with disabilities 1 1.5 
   *Art, cultural or creative industry was provided as an option in the survey. 
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Survey Question:  Of the following, please choose up to four that are most important for  
                               your studio or creative work space. 
 
Additional Features Identified by the Interested Artists as Important for Studio Space 
 

 
Responses 
# % 

Floor drains* 2 2.9 

Sprung floors* 1 1.5 

Able to use at all hours. 1 1.5 

Access to water 1 1.5 

Desk, chair and shelves 1 1.5 

Hardwood or cement floors 1 1.5 

Live work space 1 1.5 

Sinks 1 1.5 

Sturdy tables with chairs for teaching papercrafting/mixed media  1 1.5 

Work space with ventilation, electrical outlets, water and work counters for 

fusing and stain glass projects and equipment. 
1 1.5 

  *Feature was provided as an option in the survey. 
 
  



Survey of Artists – Hastings 

- 42 - Appendix C 

 

Art i s t s  Interes t ed in  Occas ional  Renta l  o f  Studio  or  Creat ive  
Work Space  (87) :  
 
 

Survey Question:  In what areas of the arts, cultural or creative industries are you most 
involved? (Select up to three that most apply) 
 
 

  Other Arts, Cultural and Creative Industries in which Interested Artists are Involved 

 Responses 
# % 

Arts administration/Arts advocacy* 4 4.6 

Printmaking* 4 4.6 

Ceramics* 3 3.4 

Culinary arts* 3 3.4 

Dance/Choreography* 3 3.4 

Jewelry design/fabrication* 3 3.4 

Performance art* 3 3.4 

Book arts/illustration* 2 2.3 

Comedy (stand-up, sketch, improv)* 2 2.3 

Design* 2 2.3 

Folk and traditional art* 2 2.3 

Glass* 2 2.3 

Metalworking/Metalsmithing* 2 2.3 

Architecture/Landscape architecture* 1 1.1 

Installation art* 1 1.1 

Woodworking* 1 1.1 

Comic Books/Sequential Art 1 1.1 

Knitting & manga 1 1.1 
*Art, cultural or creative industry was provided as an option in the survey 
 


	cover
	Hastings Artist Survey Report (5)

